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Organization: Univ of North Dakota

FourSight® Thinking Profile
September 23, 2020

FourSight® Thinking Profile measures thinking preferences, where you gain and lose energy when
you try to solve a complex challenge. There are no “good” or “bad” scores. Each of the 15 FourSight Profiles
has its own strengths and blind spots. The goal is not to change your thinking preferences, but to
understand how they affect your decision making, your perceptions, your stress levels and your interactions
with others. Self awareness helps you solve challenges more effectively.

©2022 FourSight | FourSightOnline.com

Get personalized results at https://aa.foursightonline.com/thinking-coach with the email hannah.o@innovators.net
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Ideator prefers to IDEATE

Ideators love to play with ideas, explore perspectives and invent alternatives. They are dreamers. For them, the

world is full of possibilities. Ideators are global thinkers, comfortable making guesses, offering hypotheses,

using intuition, seeing connections, and simply making things up. They fuel problem solving with novelty,

originality and aesthetic flare. Ideators are energetic, spontaneous, playful, curious, social, flexible, and

adventurous. They are quick to challenge the status quo and don’t mind standing out from the crowd. They are

open to change, attracted to novelty and adaptable in new situations. Ideators tend to have a wide set of

interests. They like variety, autonomy, independence and improvisation, and they feel stifled in situations that

are too structured, rule-bound or routine. Ideators’ curiosity and love of variety can make them prone to

distraction, and their gift for global thinking can cause them to overlook details. When communicating, Ideators

should know that their ideas might sound random, strange, even alarming to others. They should be prepared

to color in their abstract ideas with more concrete details, facts and plans. Ideators should never let naysayers

crush their creative spirit. Once they successfully harness their imaginations, they have the power to change

the world.
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Amy Whitney
Organization: Univ of North Dakota

FourSight® Thinking Profile
September 23, 2020

FourSight® Thinking Profile measures thinking preferences, where you gain and lose energy when
you try to solve a complex challenge. There are no “good” or “bad” scores. Each of the 15 FourSight Profiles
has its own strengths and blind spots. The goal is not to change your thinking preferences, but to
understand how they affect your decision making, your perceptions, your stress levels and your interactions
with others. Self awareness helps you solve challenges more effectively.

©2022 FourSight | FourSightOnline.com

Get personalized results at https://aa.foursightonline.com/thinking-coach with the email amy.whitney@und.edu
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Implementer prefers to IMPLEMENT

Implementers like to make things happen. They are action-oriented and take pride in getting things done. Fast!

Implementers have little patience for talk without action. They would rather spend their time creating a “to do”

list and checking things off. Implementers are assertive, confident, decisive, determined, persuasive and self-

starting. With their seemingly boundless energy and drive, Implementers are open to taking risks and come

across as unflappable and self assured. When things seem to be going in circles, Implementers can move

things forward. They can be honest to a fault, and find it hard to hold back their views. The Implementer's

challenge is impatience. Implementers may think that anyone not moving as fast as they are is not moving at all.

Others may see Implementers as pushy, insensitive, domineering or taking over. In their drive for results,

Implementers may speed past reflection, incubation and analysis, making them vulnerable to solutions that are

not fully formed or premature action. Remember the carpenter’s motto: "Measure twice, cut once." Implementers

need to be sure that their strong desire to get things done doesn't get in the way of getting things done right.

They should be careful not to oversell or to persuade others through sheer force of will and instead use their

powers of motivation to ensure that all the important work gets done.
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Tina Whiteside
Organization: Univ of North Dakota

FourSight® Thinking Profile
May 2, 2022

FourSight® Thinking Profile measures thinking preferences, where you gain and lose energy when
you try to solve a complex challenge. There are no “good” or “bad” scores. Each of the 15 FourSight Profiles
has its own strengths and blind spots. The goal is not to change your thinking preferences, but to
understand how they affect your decision making, your perceptions, your stress levels and your interactions
with others. Self awareness helps you solve challenges more effectively.

©2022 FourSight | FourSightOnline.com

Get personalized results at https://aa.foursightonline.com/thinking-coach with the email kristina.alkezweeny@und.edu
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Ideator prefers to IDEATE

Ideators love to play with ideas, explore perspectives and invent alternatives. They are dreamers. For them, the

world is full of possibilities. Ideators are global thinkers, comfortable making guesses, offering hypotheses,

using intuition, seeing connections, and simply making things up. They fuel problem solving with novelty,

originality and aesthetic flare. Ideators are energetic, spontaneous, playful, curious, social, flexible, and

adventurous. They are quick to challenge the status quo and don’t mind standing out from the crowd. They are

open to change, attracted to novelty and adaptable in new situations. Ideators tend to have a wide set of

interests. They like variety, autonomy, independence and improvisation, and they feel stifled in situations that

are too structured, rule-bound or routine. Ideators’ curiosity and love of variety can make them prone to

distraction, and their gift for global thinking can cause them to overlook details. When communicating, Ideators

should know that their ideas might sound random, strange, even alarming to others. They should be prepared

to color in their abstract ideas with more concrete details, facts and plans. Ideators should never let naysayers

crush their creative spirit. Once they successfully harness their imaginations, they have the power to change

the world.
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Jill Proctor
Organization: Univ of North Dakota

FourSight® Thinking Profile
May 6, 2022

FourSight® Thinking Profile measures thinking preferences, where you gain and lose energy when
you try to solve a complex challenge. There are no “good” or “bad” scores. Each of the 15 FourSight Profiles
has its own strengths and blind spots. The goal is not to change your thinking preferences, but to
understand how they affect your decision making, your perceptions, your stress levels and your interactions
with others. Self awareness helps you solve challenges more effectively.

©2022 FourSight | FourSightOnline.com

Get personalized results at https://aa.foursightonline.com/thinking-coach with the email jill@gfdda.com

45

40

35

30

25

20

15

High
Preference

Low
Preference

Clarifier prefers to CLARIFY

"Clarifiers have a desire to know the facts, figures and history of a situation. Their firm grasp of reality ensures

that progress occurs on solid ground. Clarifiers want to pinpoint the right problem to solve in order to avoid

wasting time on off-target ideas and irrelevant solutions. Clarifiers are precise when it comes to research and

information. They pay remarkable attention to detail and often have excellent recall. They are conscientious,

dutiful and diligent, showing a high degree of patience for work that requires close scrutiny of information.

Before leaping into action, Clarifiers want to understand the nature of the challenge and will ask questions (and

more questions) to gain clarity. This need for information can lead to unique insights, but it can also lead to

“analysis paralysis.” Clarifiers' desire to think things through before they act can make them overly cautious and

slow to embrace change. Their effort to secure all of the facts might not always be worth the investment of time.

Clarifiers may need to build their tolerance for ambiguity and risk and recognize that sometimes any action is

better than no action. When others get enthusiastic about a new idea, a Clarifier’s questions might come across

as negative or skeptical. Clarifiers should assure others that their intent is not to criticize, but to use their

clarifying powers to launch others forward on the right footing."
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Katie Kempel
Organization: Univ of North Dakota

FourSight® Thinking Profile
May 6, 2022

FourSight® Thinking Profile measures thinking preferences, where you gain and lose energy when
you try to solve a complex challenge. There are no “good” or “bad” scores. Each of the 15 FourSight Profiles
has its own strengths and blind spots. The goal is not to change your thinking preferences, but to
understand how they affect your decision making, your perceptions, your stress levels and your interactions
with others. Self awareness helps you solve challenges more effectively.

©2022 FourSight | FourSightOnline.com

Get personalized results at https://aa.foursightonline.com/thinking-coach with the email katherine.kempel@und.edu
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Analyst prefers to CLARIFY  DEVELOP

Analysts enjoy exploring problems. They have a knack for thinking critically, scrutinizing situations, evaluating

information and working with details. Without a moment’s hesitation, the effective Analyst can cherry-pick a

promising idea and develop it into a workable solution. Overall, their approach is very calculated and scientific.

They want to be sure the right problems are being addressed. They can’t rest until raw ideas are weighed,

refined and carefully worked into realistic, elegant solutions. Analysts are “serious” thinkers. They don’t care

much for playing with lots of ideas or pushing their solutions into action. Not surprisingly, their potential watch

out is being too dismissive of playfulness—and too scornful of the messy business of putting theory into

practice. They need to remember that imagination can grease the wheels of a “stuck” problem; playfulness can

improve working relations; and enacting solutions is the only way to fulfill their promise. Analysts may do well to

collaborate with Ideators and Implementers. They can benefit from flexing their imaginations and developing

strategies for moving ideas off the drawing board into reality.
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Kouhyar Tavakolian
Organization: Univ of North Dakota

FourSight® Thinking Profile
May 7, 2022

FourSight® Thinking Profile measures thinking preferences, where you gain and lose energy when
you try to solve a complex challenge. There are no “good” or “bad” scores. Each of the 15 FourSight Profiles
has its own strengths and blind spots. The goal is not to change your thinking preferences, but to
understand how they affect your decision making, your perceptions, your stress levels and your interactions
with others. Self awareness helps you solve challenges more effectively.

©2022 FourSight | FourSightOnline.com

Get personalized results at https://aa.foursightonline.com/thinking-coach with the email kouhyar@und.edu
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Driver prefers to IDEATE  IMPLEMENT

Drivers play with lots of possibilities, and when the spirit moves, they leap to action. They have no shortage of

ideas, and when they get excited about a particular idea, they put great energy into implementing it. In the

Driver’s mind, there is little time to take a breath between the birth of an exciting concept and its

implementation. Around Drivers at their best, ideas seem to burst into fruition. Of course, this can happen at the

expense of a more deliberate approach to assessing the challenge at hand. Drivers don’t tend to dawdle over

researching and defining the problem. Nor are they very patient with analyzing and refining their ideas. The

Driver’s strength is the ability to generate lots of possibilities and the confidence to march those ideas right into

reality, half-baked or not. Drivers may do well to collaborate with Clarifiers and Developers who can help them

to focus on the right problem and be more selective about what ideas they push forward. They can benefit from

spending a little more time checking the facts and refining ideas.
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Anthony Maher
Organization: Univ of North Dakota

FourSight® Thinking Profile
May 9, 2022

FourSight® Thinking Profile measures thinking preferences, where you gain and lose energy when
you try to solve a complex challenge. There are no “good” or “bad” scores. Each of the 15 FourSight Profiles
has its own strengths and blind spots. The goal is not to change your thinking preferences, but to
understand how they affect your decision making, your perceptions, your stress levels and your interactions
with others. Self awareness helps you solve challenges more effectively.

©2022 FourSight | FourSightOnline.com

Get personalized results at https://aa.foursightonline.com/thinking-coach with the email anthony.maher@und.edu
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Clarifier prefers to CLARIFY

"Clarifiers have a desire to know the facts, figures and history of a situation. Their firm grasp of reality ensures

that progress occurs on solid ground. Clarifiers want to pinpoint the right problem to solve in order to avoid

wasting time on off-target ideas and irrelevant solutions. Clarifiers are precise when it comes to research and

information. They pay remarkable attention to detail and often have excellent recall. They are conscientious,

dutiful and diligent, showing a high degree of patience for work that requires close scrutiny of information.

Before leaping into action, Clarifiers want to understand the nature of the challenge and will ask questions (and

more questions) to gain clarity. This need for information can lead to unique insights, but it can also lead to

“analysis paralysis.” Clarifiers' desire to think things through before they act can make them overly cautious and

slow to embrace change. Their effort to secure all of the facts might not always be worth the investment of time.

Clarifiers may need to build their tolerance for ambiguity and risk and recognize that sometimes any action is

better than no action. When others get enthusiastic about a new idea, a Clarifier’s questions might come across

as negative or skeptical. Clarifiers should assure others that their intent is not to criticize, but to use their

clarifying powers to launch others forward on the right footing."

34.5

Neutral

29.5

37

31

34

27

CLARIFY IDEATE DEVELOP IMPLEMENT

https://aa.foursightonline.com/thinking-coach
mailto:anthony.maher@und.edu


 

Georgia Paul
Organization: Univ of North Dakota

FourSight® Thinking Profile
May 10, 2022

FourSight® Thinking Profile measures thinking preferences, where you gain and lose energy when
you try to solve a complex challenge. There are no “good” or “bad” scores. Each of the 15 FourSight Profiles
has its own strengths and blind spots. The goal is not to change your thinking preferences, but to
understand how they affect your decision making, your perceptions, your stress levels and your interactions
with others. Self awareness helps you solve challenges more effectively.

©2022 FourSight | FourSightOnline.com

Get personalized results at https://aa.foursightonline.com/thinking-coach with the email georgialorann@gmail.com
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Driver prefers to IDEATE  IMPLEMENT

Drivers play with lots of possibilities, and when the spirit moves, they leap to action. They have no shortage of

ideas, and when they get excited about a particular idea, they put great energy into implementing it. In the

Driver’s mind, there is little time to take a breath between the birth of an exciting concept and its

implementation. Around Drivers at their best, ideas seem to burst into fruition. Of course, this can happen at the

expense of a more deliberate approach to assessing the challenge at hand. Drivers don’t tend to dawdle over

researching and defining the problem. Nor are they very patient with analyzing and refining their ideas. The

Driver’s strength is the ability to generate lots of possibilities and the confidence to march those ideas right into

reality, half-baked or not. Drivers may do well to collaborate with Clarifiers and Developers who can help them

to focus on the right problem and be more selective about what ideas they push forward. They can benefit from

spending a little more time checking the facts and refining ideas.
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Cailey Isaacson
Organization: Univ of North Dakota

FourSight® Thinking Profile
May 12, 2022

FourSight® Thinking Profile measures thinking preferences, where you gain and lose energy when
you try to solve a complex challenge. There are no “good” or “bad” scores. Each of the 15 FourSight Profiles
has its own strengths and blind spots. The goal is not to change your thinking preferences, but to
understand how they affect your decision making, your perceptions, your stress levels and your interactions
with others. Self awareness helps you solve challenges more effectively.

©2022 FourSight | FourSightOnline.com

Get personalized results at https://aa.foursightonline.com/thinking-coach with the email cailey.isaacson@und.edu
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Realist prefers to CLARIFY  DEVELOP  IMPLEMENT

Realists are practical, pragmatic and predictable. They like delving into problems, refining ideas and taking

action. Realists, like Analysts, tend to be rational and methodical in their approach to problem solving. But

unlike Analysts, Realists have energy for transforming their ideas into action. They find a problem, they find a

solution, and they throw their energies into making it a reality. Their challenge is to learn to allow their

imaginations to take flight and to stretch for out-of-the-box approaches. Collaborating with Ideators and

learning to trust their intuition may increase their range of results. Realists become more effective as they learn

to stretch their thinking to consider more alternatives and possibilities. Realists may benefit from the deliberate

use of ideation tools and techniques to expand their ideas.
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Sara Yannuzzi
Organization: Univ of North Dakota

FourSight® Thinking Profile
May 13, 2022

FourSight® Thinking Profile measures thinking preferences, where you gain and lose energy when
you try to solve a complex challenge. There are no “good” or “bad” scores. Each of the 15 FourSight Profiles
has its own strengths and blind spots. The goal is not to change your thinking preferences, but to
understand how they affect your decision making, your perceptions, your stress levels and your interactions
with others. Self awareness helps you solve challenges more effectively.

©2022 FourSight | FourSightOnline.com

Get personalized results at https://aa.foursightonline.com/thinking-coach with the email sara.yannuzzi@und.edu
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Analyst prefers to CLARIFY  DEVELOP

Analysts enjoy exploring problems. They have a knack for thinking critically, scrutinizing situations, evaluating

information and working with details. Without a moment’s hesitation, the effective Analyst can cherry-pick a

promising idea and develop it into a workable solution. Overall, their approach is very calculated and scientific.

They want to be sure the right problems are being addressed. They can’t rest until raw ideas are weighed,

refined and carefully worked into realistic, elegant solutions. Analysts are “serious” thinkers. They don’t care

much for playing with lots of ideas or pushing their solutions into action. Not surprisingly, their potential watch

out is being too dismissive of playfulness—and too scornful of the messy business of putting theory into

practice. They need to remember that imagination can grease the wheels of a “stuck” problem; playfulness can

improve working relations; and enacting solutions is the only way to fulfill their promise. Analysts may do well to

collaborate with Ideators and Implementers. They can benefit from flexing their imaginations and developing

strategies for moving ideas off the drawing board into reality.
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